
  

 

Already Beautiful  
S P A R K L I N G  B R U T  R O S É

W W W . G I A B E L L A S P A R K L I N G . C O M

Winemaker
J o s h u a  M a l o n e y

h a s  e a r n e d  o v e r  1 0 0  9 0 +  s c o r e s .

Sparkling wine is synonymous

with celebration, though it ’s

becoming the wine of choice

to be shared on any occasion.

What if we took the time to

celebrate the smaller

moments in life, those

that are already beautiful?

GIÀ BELLA starts with fruit

from the exceptional Red

Mountain terroir. With utmost

care and expertise, it emerges

as a celebration of the inherent

beauty of everyday life.

Toast to the little pleasures

because life, in its simplest form,

is GIÀ BELLA. 



Already Beautiful 

I ntr o d u c i n g

S PA R K L I N G  B R U T  R O S É

• First ever sparkling wine from Red Mountain, WA
• Vintage dated
• Brand name that fits ANY occasion:
     “Gia Bella” translates to “Already Beautiful”

Tasting Notes:
H i n t s  o f  s t r a w b e r r y,  c i t r u s  a n d  s w e e t  g r a s s

o n  t h e  n o s e  w i t h  a  d e l i c a t e  h i n t  o f  s a v o r y  h e r b .

B r i g h t  a n d  l i v e ly,  w i t h  a  r o u n d ,  f r u i t  f o c u s e d

m i d  p a l a t e  h i g h l i g h t i n g  p o m e g r a n a t e  a n d  f l o r a l

n o t e s  f r a m e d  b y  v i b r a n t  a c i d i t y.

Sparkling
Rosé
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Sparkling Rosé vs. Still Wine Growth1,2

Rosé sparkling wines +10% in 2021!
After growing 9% in revenue in 2020

There’s a premiumization of sparkling wine3

• $5/750ml in 2020 to $26.69/750ml in 2021
• Prosecco share declined from 29% to 21%
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SOURCES:  1Shanken News Daily, “ Impact Databank: Sparkling Wines Accelerate In Run-up To The Holidays”, 12/15/2021, 2Nielsen Market Data, Total US AOCx plus Liq plus Conv., 26 weeks ending 12/04/2021.  3BevAlc Insights’ (by Drizly) 2021/2022 Sparkling Wine/Champagne Forecast.
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Volume Revenue

Table vs. Sparkling
Wine Growth

“Sparkling wines still appear to have considerable upside as the segment evolves from occasion-driven

  consumption into much broader usage.” Shanken News Daily, 12/15/2021

“Sparkling wine sector projected to post modest but consistent gains until at least 2025, while table (still) wines

  are expected to lose five million cases.” 12/15/2021, Impact Databank.

“Climate change and supply chain causing challenges for Champagne.”  60 Minutes, 12/26/2021

2021 marked the 13th
consecutive year of sparkling
wine growth1


